
F A C T S H E E T
The REALTOR® brand was created 120 years ago to help the public distinguish 

professional property traders from everyone else. Twelve decades later we  

continue to work at communicating what this differentiator means – a higher 

standard and symbol of trust. 

Enforcing the Code is essential to protecting the REALTOR® brand.

 
The REALTOR® Code of Ethics

CREA’s REALTOR® Code has been the measure of professionalism in organized real 

estate for over 40 years. A REALTOR®’s ethical obligations are based on moral integ-

rity, competent service to clients and customers, and dedication to the interest and 

welfare of the public. By setting high standards of professional conduct, the Code 

helps to protect Canadians’ rights and interests. It also creates a level of trust be-

tween REALTORS® and their clients.

The REALTOR® Code is universally recognized by real estate professionals and  

consumers alike as the measure of professionalism in real estate. It defines the high 

standard of performance the public has a right to expect from those licensed to dis-

play the REALTOR® trademark. 

In the same manner that the real estate marketplace is a dynamic, demanding envi-

ronment, so the REALTOR® Code is, has been, and will continue to be a demanding 

document; a plan for professionalism in real estate, capable of including and accom-

modating every change, challenge and controversy which arises.
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A Strict Standard of Conduct 

The REALTOR® Code establishes a standard of conduct that ensures the protection 

of the rights and interests of consumers of real estate services.  As a condition of 

membership, all REALTORS® agree to abide by the code of ethics.  

Some of the key items of the Code include:

 1.  REALTORS® must disclose in writing whom they are representing as an agent 

in the transaction, and explain to parties in a transaction the details of the 

agency relationship; and

 2.  REALTORS® can’t acquire an interest in property (either directly or indirectly) 

without disclosing the fact that they’re real estate professionals.

 3.  A REALTOR® shall not engage in conduct that is disgraceful, unprofessional 

or unbecoming of a REALTOR®.

The Code and the Law

The REALTOR® Code establishes obligations that may be higher than those mandat-

ed by law. However, in any instance where the code and the law conflict, the obliga-

tions of the law must take precedence.

In order to protect our industry – and our members – we must hold 

those who harm the reputation of the profession accountable. That’s 

why we believe ensuring effective enforcement of the REALTOR® Code 

is one of the most important benefits we can provide to all members.




